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MARKETING WITH ALIPAY

Alibaba Ecosystem
Make It Easy to Do Business Anywhere

Specialized logistics infrastructure Big data supporting digital media 

Digital marketing and data operation platform 

Payment and financial services infrastructure

Data and system infrastructure

ONLINE

INTEGRATION 

COMMERCE SERVICE ENTERTAINMENT

OFFLINE
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3 It all started in 2004, when Alipay was born

2004
Alipay

Escrow service to bridge trust between

buyers and sellers on Taobao.com, Alibaba’s

e-commerce platform.

Parent company of Alipay, with the mission to make it easy

to do business anywhere through building a technology-

driven and open ecosystem, and by working with other

financial institutions to support the future financial needs of

our society.

2014
Ant Financial



4 Alipay key strategies

Financial

Inclusion

Technological 

Innovation
Globalization

SME Development

Green Finance

······

Blockchain

Artificial Intelligence

······

Asia leads in mobile payments

Global reach critical

······



5 Alipay - Initially focuses on payment but evolved to 

become a life-style enabler with 100+ kinds of services

Insurance

Doctor appointment

Wealth management

Paying for utilities

Hail a taxi



6 Using Simple QR Codes for Individuals and Small Businesses

Ms. Fan YANG

Vegetable vendor in Hangzhou

uses Alipay to collect payment from customers, 

and accumulates line of credit over time

QR-code merchants

Tens of millions of 

uses Alipay to collect payment from 

customers 



7 Serving Millions of Micro and Small Businesses

Small business owners

MYbank loan supports

to start their business and scale up

As of June 2019, 17 million

SMEs in China received 3 

trillion yuan ($426 billion) 

from MYbank and its over 400 

partner banks



8 AI and Cloud Computing Provide SMEs with Efficient, 

Customer-Driven Solutions

3

1

0

minutes to apply

second to approve

human intervention

Average loan size < 10,000 yuan ($1,422)

Non-performing ratio (NPL) of around 1% < industry 

average of 3.56%*

*Source: PBOC

As of June 2019, 17 million SMEs in China 

received 3 trillion yuan ($426 billion) from Mybank

and its over 400 partner banks

http://www.cbirc.gov.cn/cn/doc/9102/910201/2DE764509A2848C2B2A28022600505D9.html
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Globalization –

Chinese outbound trips continues to grow, 160M estimated in 2020
9



10 Travel around the world with Alipay



11 Value for Overseas Merchants

Alipay merchants overseas

60%

reported growth in both foot traffic and revenue 



12 Globalization –

Alipay Accelerates Chinese Tourist Spending in U.K.

Department 

store & outlet

Food & 

Beverage

Health & 

Cosmetics

Fashion, Jewelry 

& Watches 
Attractions



17 days
length of stay

2018

500K
Chinese living in UK

2018, incl

106K Chinese

students

£1+ billion
Total spend 

in 2019 est.

↑ 53% from 2018

~480k
Chinese Arrivals

in 2019 est.

↑ 23% from 2018

£1700
spent per person

2018

Source:

Strong growth of Chinese visitors in UK



Bridging the World

Sharing the Happiness

EURO202013



 Football Tickets

EURO2020 in UK
• London (Semi-finals + Final)
• Glasgow

 Third Party Promotion Advertising Opportunity

EURO2020: 12 countries, UK in the spotlight



14 Connecting European merchants



www.alipay.com

Thank you!

http://www.alipay.com

